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Diversity exists. USE IT




Seeing diversity as a resource

NONE OF US
IS AS GOOD
AS ALL OF US

HOW McDONALD'S PROSPERS BY
EMBRACING INCLUSION AND DIVERSITY
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Building and promoting
a diverse and inclusive
workplace is key to
achieve all our goals.”
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The economic case for gender parity

) $28 trillion

'j of additional annual GDP in 2025 in the full-potential
| scenario of bridging the gender gap...

... equivalent to the combined h
US and China economies today.
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1 2 trl I I I o n could be added in 2025 if all countries matched their
best-in-region country in progress toward gender parity.

SOURCE: The Power of Parity: How advancing women's equality can add $12 trillion to global growth, McKinsey Global Institute, September 2015



Gender equality in society is linked with gender equality in work

Per capita GDP levels, 2014 purchasing-power-parity international dollar
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Gender Parity Score: Gender equality in work (parity = 1.00)!
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Relatively low gender equality on both dimensions
Example countries: Egypt, India, United Arab Emirates
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Gender Parity Score: Gender equality in society (parity = 1.00)2

1 Labor-force participation rate, professional and technical jobs, perceived wage gap for similar work, leadership positions, unpaid care work.
2 Essential services and enablers of economic opportunity, legal protection and political voice, physical security and autonomy.

SOURCE: The Power of Parity: How advancing women's equality can add $12 trillion to global growth, McKinsey Global

Institute, September 2015
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Tourism is global
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MEASURING AND

INCREASED ACCESS
TRACK| NG CHANG E human rights to information
awareness and resources

ADDRESSING DIVERSITY
BIASES (gender, race,
sexuality, disabillity,
ethnicity etc ...)

< INFORMAL FORMALD
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CHANGE REVOLUTIONS

in laws
and policies

in social norms
and practices
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